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Executive Summary

The PRO.D.I.G.Y Annual Dissemination Monitoring Report summarises the results and the impact of the
dissemination activities carried out by the project partners at local, national and international level from
December, 2022 to November, 2023.. The dissemination of this project was an ongoing activity and all partners
were responsible for its completion without any exception. It was clear from the beginning what would be
requested by each partner throughout the project and all of them were more than motivated to do so until the
end of the project. As dissemination is not corresponding to a specific |0, this work was led by PRISM Impresa
Sociale srl but as mentioned before, all partners have actively participated in the activities and contributed to
this deliverable, reporting their dissemination activities. The aim of this Dissemination Report is to provide all
the steps that the members of the Consortium Partners have taken in order to promote and support the
PRO.DI.G.Y. However, due to the numerous activities taken from partners, reference to the most important ones
by each one will be provided.

General strategy and objective

Introduction

The PRO.D.L.G.Y project and its results were disseminated and sufficiently communicated to different
audiences in order to have the intended impact to the project’s target group. The general dissemination and
communication objective was to promote the work of the consortium, its activities and objectives as well as
to increase visibility of the PRO.D.I.G.Y project.

In order to achieve this goal several activities had been undertaken by all the partners. Below, the most
important ones are presented:

Table 1. Dissemination and Communications activities, overall partnership level, by typology/number of actions

Type of dissemination and communication activities

() INTERNET BASED

Social media

Website(s)

(1) MEDIA BASED

Press release

Non-scientific & non-peer reviewed publications (popularised publications)
Flyers

Video/Film

Communication campaign (e.g., Radio, TV)

(Il1) FACE-TO-FACE

Organisation of a conference

Organisation of a workshop

Exhibitions

Training

Participation to a conference

Participation to a workshop

Participation to an event other than a conference or workshop
Multiplier

Participation in activities organised jointly with other EU project(s)
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Stakeholders

The PRO.D.I.G.Y project involved many types of stakeholders: HE academics and staff, students, community of
stakeholders in the Higher Education process: experts, people working in the education sector at national level
etc. Therefore, it was important to identify and prioritise the stakeholders from the beginning of the project and
match the planned dissemination activities accordingly

Snapshot: Work-package achievements
Here the work carried out under WP5 during the first reporting period (Y1 12/2022-11/2023):

Dissemination Plan

The PRO.DI.GY project considers communication, dissemination, exploitation and education as closely related
activities that must be characterised by multidirectionality and interactivity to maximise its impact. Therefore,
the PRO.DI.GY Dissemination Plan (PDP) has been structured to follow the flow of the research, piloting and
validation work dynamics receiving input from all development work-packages.

The Planning document is systematically reviewed and updated with new contents on the occasion of each
consortium meeting (average of every eight months). The final communication/dissemination report [M24] will
specify all actions carried out during the project and introduce its products for multiplying and exploitation
purposes.

Finally, it will measure the impact against the identified Key Performance Indicators, quantify the number of
Dissemination & Communication activities linked to the project for each of the Activity/Categories and estimate
the number of persons reached by various stakeholders Sector/Categories.

Privacy Plan

The PRO.DI.GY Privacy and Ethics section included in the Poject Dissemination Plan focuses on security and
confidentiality of data in the software of the project. It includes measures to avoid any undesired disclose of
information.

It applies to all personal information held by the PRO.DI.GY project acquired by any of the partner organisations,
and/or any other interested party or natural person involved into the implementation or any other phase of the
PRO.DI.GY project and must collect, manage and use personal information in accordance with this Privacy Plan.

Our Privacy Plan aims to:
clearly inform the partnership of what kind of data we collect and what we use it for;
regulate interested parties’ (data subjects) rights regarding how PRO.DI.GY collects and processes
personal information;
describe the legal obligations that apply to partners under GDPR, both for European and non-European
partners;
foreseen how PRO.DI.GY meets all obligations of European regulations and how these obligations
protect interested parties’ privacy.
It applies when an interested party interacts with PRO.DI.GY releasing some personal data, either in person, via
telephone and email, on our social media channels, on our websites, and/or whenever PRO.DI.GY refer to or
link to this Privacy Plan or to an annex of this Privacy Plan.

prodigy-project.eu Page 4 of 26



A

P Co-funded by

L — 4 the European Union
DILGY

Communication materials: press & media products

The project logo is based on the concept of having a good graphical representation of the idea of the project. It
is clear, easy to read and understand — easily memorable Project LOGO.

Partners have agreed on the final version of the logo among different concepts and colours during the project
writing phase. The logo has been integrated and adapted to different visual identity items:
Press Kit (external use): contains indications of the logotype and references (sizes and colour) on how
to properly use our logotype in case of willingness to use the logo for communication, dissemination
and/or exploitation purposes.
Press Kit (internal use): logo (jpg, pdf, png), working templates (docx vertical + horizontal, xIsx, pptx) and
events attendance signature sheet template.
Official project slideshow template(pptx).
Brochure: The three-fold brochure contains the general presentation of the project (objectives,
expected results, partnership and the invitation to Check Project website and Social Media accounts). It
is designed according to the website graphics. Partners contributed to its elaboration with useful
language proofreading, feedback and suggestions.

Promotional materials, channels, tools

PRISM is responsible for the overall coordination and planning of the dissemination activities, as well as the
design of PRO.D.I.G.Y’s visual identity and the dissemination tools and materials. Furthermore, PRISM is
responsible for the social media accounts of the project.

EUGENE is responsible for the development of the project website.

Design and development of promotional materials will be developed by PRISM in English language version.
These will be translated into national language by each partner. The promotional material includes:

PRO.D.L.G.Y Visual Identity

The first task of Dissemination was the creation of a common visual identity that would be used
throughout the project. A logo was developed and voted by the majority of partners with two colours to

be the main ones.

prodigy-project.eu Page 5 of 26
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In order for all results to have consistency in their template and structure, a Word and PowerPoint template
were also developed and partners had to use them for any presentation or word document that they needed
to draft for this project.

<
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Promoting Disability Inclusion
in emergency response in the World of Work
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PRO.D.I.G.Y Online presence

Project website

The project website http://www.prodigy-project.eu/represents the main basis for the wide diffusion of project

information. It contains information on the project and its objectives, partners and methodological framework.
Specific emphasis on highlighting the research, testing and policy perspectives. This public part also contains
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links to project social media and to relevant EU initiatives and projects.

Purtiers Corart

@

Promoting Disability Inclusion
in emergency response in the
World of Work

omo

Our
() Objectives

PRO.D.1.G.Y Social media

Social media have been used in order to provide information about the main news, various activities and events
of the project, including workshops, meetings and presentations.
The social media strategy was relied on the usage of:

e PRO.D.I.G.Y social media;

e Project partners’ social media.

The project social media channels track approx. n. 1125 Impressions | People reached. Activation of the social
medial accounts was envisaged by month 1 to 2. Facebook and Instagram accounts have been set up in February
2023.

Table 5. Social Media accounts impressions

Approx. Impress. | People

Account URL

reached
Instagram https://www.instagram.com/pro.d.i.g.y/ 218
Facebook https://www.facebook.com/PRO.D.I.G.Y.vet 811

prodigy-project.eu Page 7 of 26
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PRO.D.I.G.Y Promotional Material

PRO.D.1.G.Y Newsletters

One e-newsletters has been developed in order to give a general presentation of the project and its framework,
activities developed, results, schedule and next steps to be implemented.

The newsletters is available in 5 languages (ENG, PL, GR, CZ, IT) and can be found at the project website
https://www.prodigy-project.eu/wp-content/uploads/2023/12/PRODIGY BROCHURE ENG.pdf.

They were also distributed through the regular dissemination channels by partners.

prodigy-project.eu Page 9 of 26


https://www.prodigy-project.eu/wp-content/uploads/2023/12/PRODIGY_BROCHURE_ENG.pdf

A
[ A Co-funded by
< the European Union

PRO.D.L.G.Y Leaflet

A PRO.D.I.G.Y leaflet was prepared in English by the Dissemination Leader (Emphasys Centre). It was decided to
stay in English due to the fact that the target group (HE students and academics) are likely to have a good level
of English language. It was printed for students and teachers, for national pilot testing sessions, Multiplier Events
and Final Conferences as well as any other events not directly linked to the project. The leaflet is also available
in the PRO.D.I.G.Y website: https://PRO.D.I.G.Yprogramme.eu/dissemination-material/
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Dissemination Activities carried out by the PRO.D..G.Y consortium

During the monitoring period, dissemination activities were carried out by all partners with the aim to increase
visibility of the project. In total, there have been reported 115 Communication and Dissemination Activities
(table 1) reaching approximately n. 8203 people (table 2). Below, a table with the exact

number of activities conducted by each partner, as well as the people reached is being presented.

In the following pages, a short summary of each partner’s dissemination activities will be explained with

the most important and worth-mentioning ones to be included.

Table 2. Target Group reached within all context of Dissemination & Communication activities

prodigy-project.eu Page 10 of 26
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Type of audience (multiple choices) Est. number of persons reached

SME Employers 125
SME Employees 253

Emergency Management personnel 20
VET Providers 277

Risk Management, E.R. - H&S Consultants 11
Non-profit organisations, Associations, EU networks 225

Policy Makers 7

Chambers and public sector 8
OTHER (Generic Audience] 7277
Total estimate of people reached: 8203

Table 3. Graphic representation: Target Group reached within all context of dissemination & communication activities

OTHER [Generic Audience] I
VET Providers
SME Employees
SME Employers M
Non-profit organisations, Associations, EU networks
Emergency Management personnel [l
Risk Management, E.R. - H&S Consultants
Policy Makers

Chambers and public sector I

0 1000 2000 3000 4000 5000 6000 7000 8000
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Centralised Communication and Dissemination Actions

Work Package-Lead Partner PRISM, is responsible for implementing Centralised Communication Tasks:

e Dissemination Strategy and Plan Document that detail the specifications, requirements, methods and
tools to be used by partners to maximize share and promotion efforts.

e Social Media Accounts (Facebook, Instagram, LinkedIn) that are used for sharing the news regarding the
progress of the project as well as any other event.

EUGENE is responsible for the official PRO.D..G.Y website, developed for only dissemination purpose, which is
available at the domain http://www.prodigy-project.eu/. The website ensures maximum functionality and user-
friendliness of the interface.

The website itself employs a tool (Google analytics) that shows statistics for the number of unique visitors. This
information will indicate the scope of impact in quantitative terms.

All content in the website were first written in English and then translated to 4 national languages: Polish, Greek,
Czech, and Italian.

It has to be taken into consideration that the first Project quarter was mostly dedicated to fieldwork activities
(data collection) and consequently no results publication or major knowledge productions and conclusions are
available online

Table 4. Centralised Media Presence distribution by target and type of activity

Partner Place Target Groups: approx. n. reached Type of activity
SME Employers 0 Social Media 22
Press Releases
SME Employees 0 (Newsletter) 6
Emergency Management 0
personnel
VET Providers 0
Risk Management, E.R. - H&S
PRO.D.LG.Y EU Consultants 0
[centralised Non-profit organisations,
communication] Associations, EU networks 0
Policy Makers 0
Chambers and public sector 0
OTHER [General Audience) 1232
European networks 0
Est. of people reached: 1232 Total n. of ACTIVITIES: 28

prodigy-project.eu Page 12 of 26
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Decentralised Communication and Dissemination Actions

For the smooth information flow within the project partnership, especially considering the amount of locally
organised activities and events, a PRO.D.l.G.Y Communication Committee (PCC) is proposed to be formed, with
at least 1 communicational responsible from each participating organisation.

The members of the PCC might be changed during the project lifecycle, but the communication among the
approximately 6 chosen individuals shall ensure the strong cooperation and well-managed internal as well as
external communication activities.

PCC Compliance and quality checks:

o Include the project logo and direct link to website on at least one page of organisational website.

o Include the project web address and contact details in external communications related to the project.

o Notify other participants of the availability of new dissemination materials and results. Documents
should not be attached to emails, but a link to the appropriate location must be included (private web
area).

o Use appropriate templates for relevant project-related communications (eg request consent for the
use of the images of attendees and participants of events with a signature sheet).
Ensure visibility actions comply with EC visibility rules.
Acknowledge EU funding and disclaimer, as specified in the grant agreement.

Table 6. Presence distribution by partner Country

0. PRO.D.L.G.Y [centralised communication]

|
1. Poland |
2. Greece I
3. Czech Rep. |
4. Cyprus
5. Italy
|

o

500 1000 1500 2000 2500 3000

All partners are committed to:

e Adapt the dissemination strategy to their country specific peculiarities, culture and media.

e Ensure communications reflect unbiased and evidence-based project messages.

e Advertise in local and regional media (press, radio, television) about local events and opportunities to
invite people from the locality and from the neighbouring localities.

e Inform and send findings and recommendations to the responsible of the policies of each region to
which the partners belong.

e Disseminate through social networks at the moment of the beginning of a public activity, and with
photos of the participation (if applicable, ethics and privacy issue to be highly considered).

e Include the hashtag #PR0O.D.I.G.Y when mentioning the project on social media.

prodigy-project.eu Page 13 of 26
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e Administering their specific WPL folder on the ‘Internal collaborative workspace’.

e Gathering and organising partners’ graphic and audio-visual memory of activities and sharing references

with Results leader for communication and official reporting purposes.

e Providing regular updates on activities progress at the scheduled project team meetings.

e Ensuring that all deliverables include an accessible summary section that can be repurposed for

communication purposes and similar PRO.D.I.G.Y activities.

e Providing information and content on the work carried out within their work package by producing

communications outputs,

e Informing the C&D leader whenever PRO.D.I.G.Y is promoted through presentations, keynote speeches

and posters in events, conferences and workshops.

In the following pages, a short summary of each partner’s dissemination activities will be explained with
the most important and worth-mentioning ones to be included.

Partner 1 —SAN (Poland)

SAN has reported 18 dissemination activities.

They were mainly on project and the organisation’s social media concerning updates of the project (online

meetings, TPMs, newsletters)

Information about the project on organisation’s website: http://www.dpm.san.edu.pl/projekty-

miedzynarodowe/prodigy-promowanie-wlaczenia-osob-niepelnosprawnych-w-reagowanie-kryzysowe-w-

srodowisku-pracy

Table 7a. Media Presence distribution by partner Institution, target groups and type of activity.

Partner Place

SAN Poland

prodigy-project.eu

Target Groups: approx. n. reached

SME Employers

SME Employees

Emergency Management
personnel

VET Providers

Risk Management, E.R. - H&S
Consultants

Non-profit organisations,
Associations, EU networks
Policy Makers

Chambers and public sector
OTHER [please specify here]
Estimate of people reached:

99
120

16

262

48

102
656

Type of activity n.
Social media 4
Web-site 10

Other 4
Total n. of ACTIVITIES: 18
Page 14 of 26
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Partner 2 — FRAME (Poland)

FRAME has reported 13 activities.

They were mainly on project and the organisation’s social media concerning updates of the project (online

meetings, TPMs, newsletters)

Co-funded by
the European Union

Information about the project on organisation’s website: https://euframe.eu/projekty/prodigy/

Table 7b. Media Presence distribution by partner Institution, target groups and type of activity

Partner Place

FRAME Poland

prodigy-project.eu

Target Groups: approx. n. reached

SME Employers
SME Employees

Emergency Management
personnel
VET Providers

Risk Management, E.R. - H&S
Consultants

Non-profit organisations,
Associations, EU networks
Policy Makers

Chambers and public sector
OTHER [please specify here]
Estimate of people reached:

14

Type of activity n.
Social media 2
Web-site 4
Other 3
Participation to a 1
conference
Participation to a 1
workshop
Organisation of a 2
workshop
Total n. of ACTIVITIES: 13
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Partner 3 — SIGMA (Greece)

SIGMA has reported 13 activities.

They were mainly on project and the organisation’s social media concerning updates of the project (online

meetings, TPMs, newsletters)

Co-funded by
the European Union

Information about the project on organisation’s website: https://www.thesigmanet.com/innovation-

research/pro-d-i-g-y/

Table 7c. Media Presence distribution by partner Institution, target groups and type of activity

Partner Place
SIGMA Greece

prodigy-project.eu

Target Groups: approx. n. reached

SME Employers

SME Employees

Emergency Management
personnel

VET Providers

Risk Management, E.R. - H&S
Consultants

Non-profit organisations,
Associations, EU networks
Policy Makers

Chambers and public sector
OTHER [please specify here]
Estimate of people reached:

41

10

578
324

Type of activity n.
Organisation of a workshop 2
Social media 7
Web-site 3

Flyers

Multiplier
Other 1
Total n. of ACTIVITIES: 13
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Partner 4 — HANDY CLUB (Czech Republic)

HANDY CLUB has reported 17 activities.

Co-funded by
the European Union

They were mainly on project and the organisation’s social media concerning updates of the project (online

meetings, TPMs, newsletters)

Information about the project on organisation’s website: https://www.handyclub.cz/projekty/148-

promoting-disability-inclusion-in-emergency-response-in-the-world-of-work-pro-d-i-g-y

Table 7e. Media Presence distribution by partner Institution, target groups and type of activity

Partner Place Target Groups: approx. n. reached Type of activity n.
HANDY Czech SME Employers 12 Organisation of a workshop
CLUB Republic  SME Employees 6 Social media 7

Emergency Management 4 Web-site 1

personnel

VET Providers 5 Participation to a 2

conference

Risk Management, E.R. - H&S 0 Other 6

Consultants

Non-profit organisations, 27

Associations, EU networks

Policy Makers 3

Chambers and public sector 4

OTHER [please specify here] 1656

Estimate of people reached: 1717  Total n. of ACTIVITIES: 17
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Snapshot from HANDY CLUB website
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Partner 5 — EUGENE (Cyprus)

EUGENE has reported 13 activities.
They were mainly on project and the organisation’s social media concerning updates of the project (online

meetings, TPMs, newsletters)

Information about the project on organisation’s website: https://eugeneglobal.eu/projects/pro-d-i-g-y/

Table 7d. Media Presence distribution by partner Institution, target groups and type of activity

Partner Place Target Groups: approx. n. reached Type of activity n.
EUGENE Cyprus SME Employers 2 Organisation of a workshop 2
SME Employees 6 Social media
Emergency Management 0 Web-site 6
personnel
VET Providers 0
Risk Management, E.R. - H&S 0
Consultants
Non-profit organisations, 0
Associations, EU networks
Policy Makers 0
Chambers and public sector 0
OTHER [please specify here] 254
Estimate of people reached: 262 Total n. of ACTIVITIES: 13
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Snapshot from EUGENE website
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Partner 6 — REALISCAPE (Cyprus)

REALISCAPE has reported 2 activities.

They were mainly on project and the organisation’s social media concerning updates of the project

Table 7f. Media Presence distribution by partner Institution, target groups and type of activity

Partner Place Target Groups: approx. n. reached Type of activity n.
REALISCAPE Cyprus SME Employers 6 Social media 2
SME Employees 56
Emergency Management 0
personnel
VET Providers 0

Risk Management, E.R. - H&S
Consultants

Non-profit organisations, 0
Associations, EU networks

Policy Makers

o

Chambers and public sector 3
OTHER [please specify here] 0
Estimate of people reached: 65 Total n. of ACTIVITIES: 2
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Partner 7 — PRISM (ltaly)

PRISM has reported 9 activities.

They were mainly on project and the organisation’s social media concerning updates of the project (online

meetings, TPMs, newsletters)

Information about the project on organisation’s website: https://www.prismonline.eu/it/progetto-pro-d-i-g-

v/

Table 7g. Media Presence distribution by partner Institution, target groups and type of activity

Partner Place Target Groups: approx. n. reached Type of activity n.
PRISM ltaly SME Employers 2 Social media
Impresa SME Employees 10 Web-site
Sociale sl Emergency Management 0 Other

personnel

VET Providers 0

Risk Management, E.R. - H&S 0

Consultants

Non-profit organisations, 0

Associations, EU networks

Policy Makers 0

Chambers and public sector 0

OTHER [please specify here] 960

Estimate of people reached: 1744  Total n. of ACTIVITIES: 9
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